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Lessinia is a geographical area of the 
Venetian Prealps located for the most 
part in the province of Verona and, 
only partially, in those of Vicenza 
and Trento. A part of the Lessinian 
territory constitutes the Regional 
Natural Park of Lessinia. Its peaks 
reach an altitude between 1500 and 
1800 m s.l.m.

LESSINIA
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THE BROGNA SHEEP ASSOCIATION

FARMERS

PROCESSORS

TECHNICIANS



SCOPE AND PRINCIPLES OF 
THE STANDARD
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CARE

HEALTH

ECOLOGY

FAIRNESS
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WHAT IS P.G.S.

TRUSTSHARED
VISION

LEARNING
PROCESS PARTICIPATION

TRANSPARENCY
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MEAT, FAT AND OFFAL
MILK AND ITS DERIVATES
WOOL AND LEATHER

Art.

BREEDING SYSTEM
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Art. 

Art.
PRODUCTION AREA

�������	��������������­�������������������
�������������������
�����������������������
��������
�

�������������������
������
�������
����������
���


Art.
LOCAL SLAUGHTER



Art.
BRAND CONCESSION
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Art.
BUTCHERS
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PROCESSORS
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RESTAURANTS
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Art.

USE OF THE BRAND

�����������
�����
�����
���������������­�
����������������������
����������������
�


Art.
P.G.S.
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RESULTS
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DATA COLLECTION

ATTITUDE TOWARDS USE

4.61

4.88

PERCEIVED EASE
OF USE

4.00

PERCEIVED
USUFULNESS

4.63

SUBJECTIVE NORM

INTENTION TO
ADOPT

4.71
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PROJECT DEVELOPMENT
IMPACT



MANTAINING AND INCREASING
BIODIVERSITY
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ENVIRONMENT
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INCREASING FARM WELFARE
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SOCIETY AND ECONOMICS
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LIMITATIONS
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DRIVERS AND CONSTRAINTS FOR 
A SUCCESSFUL IMPLEMENTATION 
OF THE INNOVATION


